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Placing Newtown

Å The largest town in the county of Powys, population of ~11,500

Å ά¢ƘŜ ƻƭŘŜǎǘ bŜǿ ¢ƻǿƴέ

Å One of two New Towns in Wales (the other is Cwmbran)

Å Birth place of Robert Owen

Å International mail order began here 

(the Royal Welsh Warehouse)

Robert Owen 
1771-1858
Reformist, utopian, 
cooperative, 
social(ist)

Pryce Jones ςPresent day warehouse 
and past mail order advert



Place assemblage and place-making
ÅPlaces have meaning (Tuan, Relph, Cresswell), 

ÅPlaces are not fixed but always-already assemblages of 
becoming (Thrift, Deleuze), 

ÅPlaces can be anchors (Massey)
Relational place-making draws 
on scholarship and insights 
about place, politics and 
networks by explicitly 
recognising the flexible, multi-
scalar and always developing 
meanings of place: meanings 
that are produced via socially, 
politically and economically 
interconnected interactions 
among people, institutions and 
systems.

(Pearce et al, 2011: 59)



Assembling a methodology

ÅSurveys: 48 businesses; 234 residents; 64 soft drinks outlets

ÅOral histories and interviews: multi-directional approach: 
researchers, artist and local videographer

ÅParticipatory engagements, focus groups and observations



Sense of place and ubiquity

ά¢ƘŜ big names 
have come in the 

independents 
have gone, and I 
ǘƘƛƴƪ ǘƘŀǘΩǎ ŀ ƎǊŜŀǘ 

lossΦέ

ά¸ƻǳ start getting a 
UK brand name, 
ƭƛƪŜ DǊŜƎƎΩǎ ŎƻƳƛƴƎ 
into the area and 
you think, oh okay 
ǘƘƛǎ ƛǎ ŀ ǇƻǎƛǘƛǾŜ Χ 

Somebody has 
obviously seen our 
town and thought 
ǘƘŜǊŜΩǎ ǇƻǘŜƴǘƛŀƭ 
ǘƘŜǊŜέΦ   


