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Persistence of a brand

ñCoca-Cola Gmbh still 
functioning. Send auditorsò. 

ïMax Keith 1945



The same, but different: 
Fanta and the placing of globalization

ºEveryday globalization 
in a small welsh town

ºFanta: origins, journey 
and assemblage

ºSameébut different

ºCoca-Cola capitalism 

ºWhat holds Fanta 
together?



Sense of place and ubiquity

ñThe big 
names have 
come in the 

independents 
have gone, 
and I think 
thatôs a great 

loss.ò

ñYou start 
getting a UK 
brand name, 
like Greggôs 
coming into 
the area and 
you think, oh 
okay this is a 
positive é 
Somebody 

has obviously 
seen our town 
and thought 
thereôs 

potential 
thereò.   


