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Background @M

A European Research Council Advanced Grant
A February 2014 January 2019

A Understanding globalization and its impacts in rural
localities

A 5 work packages
I (Re)assembling the global countryside
I Mapping and narrating the global countryside
I Everyday globalization in a small town
I Differential global engagements in emerging rural economies
I Rural assemblages and grounding global challenges



Research rationale
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A Focus in rural research on
transnational processes, flows and
networks

A Tendency to study spectacular
examples

A Formost rural places, the impact
of globalization is more subtle and
mundane




How do these processes work together to change (our experience
rural places?
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Theoretical Context Global-Rural

Building on Prof Mike Woods previous work on @Giebal Countryside
and DERREG Fiprgject, which involved the application relational 5
I LILINB | OKS&a G2 3Jt20ltATLLGA2Y YR

TheRelational Rural

A Ruralplaces are not discrete, bounded territories that share an
essential absolute rurality

A Ruralplaces are complex assemblages of diverse social and physic
elements that each part of wider networks and relations

A Ruralplaces are always connected to other places (both rural and
non-rural) through social, economic and political relations

A Therurality of place is always defined in relation to other places

A Howdo we develop the theorisation and application of the
relational rural?



Theoretical context

Assemblagéel heory
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Theoretical context

.,. > k:mﬁt "
I 4 A New Phil()sophy
A New Philosophy of Society, ManuBleLandg2005) " of Society

ES

A Assemblages are dynamic, being continuously and actively stabilizedkatatbilized
throughprocesses oferritorialization and Deterritorialization

o

Approachemphasisedlaterial and Expressiveoles ofcomponents

o

An assemblage is given an identity througpding and Decoding
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A Multiple assemblageso-exist and are mutually constituting An individual entity can be a
component of different assemblages simultaneously

A component part of an assemblage may be detached from it and plugged into a
different assemblage in which its interactions &e\ T T S NBayda2905, ¢ 50S

A Assemblage doasot privilege one level of organization owvamother;socialreality is
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BlobaRural

Assemblage theory and place

A Assemblagéheory has gained popularity in human

geography and sociology
A Emphasi® ytrari$locall 8 aSYof I 3SaQy LJ

networks operating across space
A Applicationsn ruralgeography/sociology:

I Globalland-grabbing assemblag®lurray Li2013)

I Globalbiofuel assemblage (Holland2010)

I Forestmanagement (Murray Li 2007)

I Ruralmicrofinance (Rankin 2008)

A Little examination oplaces
asassemblages




RuralPlaces as Assemblage@%

A Material components:Landscape, buildings, crops, livestock, wildlife, economic
commodities
A Expressiveomponents:! SA 0 KSUIAO ljdzrt AGASE 2F I yR
emotional attachments, sense of identity
A Territorialization: Working the land, family inheritance, administrative boundaries
A Deterritorialization: Migration, loss of rural services, amalgamation of municipalities
A Codings SAONALIIAZ2Y a4 WNIHzNI £ QF St AIA0AT AL
A Decoding Changing meaning of rurality
A Relationsof exteriority:
¢Interactions with local towns and the region
¢Migration flows
cEconomic transactions
cPower relations
LY G SNASOtinnshoilli a a S W &f W3ISaQ

Understandinghe relational constitution of rural place in the context of change,
restructuring and globalization
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Why assemblagéheery?  Globaltual

A Globalizatioris not an unstoppable, homogenizing
force imposed from above

A It is reproducedhrough local places in acts of
negotiation and contestation (Massey 2005)

A Needto examine the micropolitics of globalization in
rural localities

A Assemblage asway of looking at thingg an ontology
of relations and associationgs opposed to an
explanatory framework

A Bottomrup methodology- a complex social system is
best understood by building it from the groudlL JX

A Drawing attention to different aspects of rural change
and restructuring

A Application of existing research methods in different
ways
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Newtown case study

Global-Rural
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Cioba
. Global-Rural
Research questions: obal-Rural _

A What social, economic, political and cultural connections
link Newtown with the wider world?

A What have been the key factors in shaping the connected
geographies of Newtown over the last 50 years?

A What has been the effect of evolving global connections on
the social, economic and cultural life of the town?

A Have evolving global connections contributed to the _
RSOSt2LySyd 2F | w3atz2olt O
of the town?

A What do the dynamics and experiences of everyday
globalization in Newtown tell us about how globalization is
reproduced through local places?
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Points of entry Global-Rural
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DOCUMENTARY ANALYSIS
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drrespectiveof the levelof population,a

policy of reducingthe existingscatterby

nucleation into larger and fewer

settlements should be implemented

This would enable improved services
and socialamenitiesto be providedat a

lower cost and would form a structure
upon which a viable economycould be

developedto its fullest capacitye
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Policies for Rural Areas:
Mid Wales

by J.Alden, L.Lehmann,M.Martin and




GlobatRural

SURVEY WORK
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Business survey

A Surveys (online, sefdministered and research@ompleted)
& with follow-up, indepth interviews with representatives of
odzaAySaasSa ol aSR | ONRaa bSg
AhT GKS ny odzaAySaasSa GKFO O

I 31% Manufacturing; 35% Retall
I 47% with <9 employees; 45% betweend®employees

T 35% of businesses established in Newtown before 1990,
65% of businesses after 1990

I 48% made purchases from suppliers outside of the UK
I 33% made sales to international customers
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Contact Attachments

A Relocated to Newtown in
1970s due to
government backed
financial incentives

A Manufacture of forklift
truck attachments

A Customers include:
BP, the UN, Chevron,
Singapore Airlines,
Eurostar, Honda,
GlaxeSmith Kline

A Internet sales

A Poor transport

connections
al LI 2F [/ 2yalOd ' a0l
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Business networks Global-Rural

A Behind the ordinary facades of the industrial
estate are a complex set of international
networks and supply chains

A Newtown residents enmeshed in the global
economy through their everyday work

A More-than-human mobility of materials,
components & products and human mobility of
managers, sales reps, migrant workers

A Affinities through networks but vulnerabilities to
distant events

A Reterritorialization of industries and production



INTERVIEWS & ORAL HISTORIES



Migration stories: whatdrew people toNewtown?

O. Ax Ol xd place Ar@ver, kind of, envisaged that | would live. Well when | did

my teacher training | was obviously starting to look for jobs. | was living down in

South Wales at theimeand) EET A T £ Al xAUO OET OCEO )B8A 1 EOA AOQOI
long O E | théh the job in Newtown came up and | though oh Newtown. That

sounds lovely and | looked online a bit and thought it looks like quite a quaint

farming, justa nice rural®1 AAA 8 6

My brother came first in 1975. He was one of the (Viethamese)refugees . That was
actually from a boat. So he landed in Aber and from Aber they rehomed him and things.
So he was taken in by a family and then we got escorted over here.

0 Wwas born in the West Midlands in a place called Rowley Regis which is not

far from Dudley. | came here in 1947 and how we came here was that my
father worked in the cycle industry in the Midlands and he came here
satellite worker to start the cycle factory which is now the Lion Works

on the Pool Roadao

| used to work for an American company and they chose Newtown purelydfetteissautiful
site they see in tlkeuntryside. The alternative was Merthydfil andthe WDA were
desperate for them to go to Merthyr Tydfibut)they ust st opped here
and said, thatos 1it. This |.00Kk:



How do people live in a small town in a global world?

G L fusd ot used tdnternet shoppingquite a lot.
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& have to say tha¥ouTube | mean, | burn it really.
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PARTICIPATORY TECHNIQUES



Methodological challenges:

A How do you engage people in more mundane
discussions of everyday life???

I It can be hard to convince people to talk to you If
you do not have a clear agenda and specific issue

A Accessing everyday practices and knowledge:




Postcard project @M

72 Wales says ‘Hello from New town’

< =

Working with approximately 60 school
children, aged 4.1.

Send a postcard to relatives/friends in
other parts of the world

Mapping these connections
Recipients undertake survey exploring
their relationship with Newtown
Engage with ideas around
communication, technological change
and migration in the classroom

" ‘?/

)% / : 1
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Greetings from Newtownl!

To:

Researching Rural Change
* and Globalizati
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T _l’;! Please type following link into your web browser :
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Elh B, £00.gl/XTpnUE
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Cymraeg Home | Projects ~ | About Newtown ~ | Aboutus ~ | Events | Contactus

Home

Newtown, in Powys, is typical small market town, an urban centre in a
rural setting, common to many parts of the UK and Europe. Like all these
other towns Newtown is also totally unique, with its own history, its own
mix of people and businesses and buildings, and its own problems and
opportunities for the future in a rapidly changing world. Like most rural
towns it has been integrated into international networks of trade and
culture for a very long time. It has experienced peaks and troughs and had
to continually reinvent itself as markets and social attitudes have changed.

The Aberystwyth University Geography Department is leading an
international research project looking at how rural places are changing in
response to global events and global processes, and how people in
different places increasingly interact with each other in a world where

dictanra dnac nnt caam tn mattar Thic larnar nraiact ((21 NRAI _DI IR AL\ ic

Flooding and
redevelopment

s

L .

A history of Newtown

Our Projects

Assembling Newtown involves a
broad range of investigations into
the ways Newtown is connected
with other parts of the world. Some
of these issues are being explored
throuah a larae number of in-depth

Submit Your Stories

Tell us your story.

Send us your pictures,
memories and thoughts about
the town and how it has
changed or will change in the

future. Or get in touch if you
would be willing to be
interviewed for Assembling
Newtown.

View More
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Directions
1. Radio Hafren (Starting Point)
to Plas Dolerw

Barn
Fields

Pont Camb
mbrian §

@ . Navigation points

Head over the bridge into Dolerw Park
Where the paths cross continue straight
across towards the bank of trees opposite
The path follows the right hand side of a
school play yard and tennis court. Head up
onto road and across behind the barriers.

2. Plas Dolerw to The Crescent/
Penygloddfa

Follow foot path out to Milford Road. Stay
on right and follow to roundabout

4. Longbridge to Robert Owen
Museum

Longbridge to Robert Owens tomb and
St Mary's church. At end of bridge turn
left and follow path along the side of the
Elephant and Castle pub (lots of air
conditioning units!). Do NOT go down
steps to river side - this does not provide
access to St. Mary’s. Walk around the
bend - you will see an entrance way

to the right into St. Mary's church

9. Market Street to Ladywell
Shopping Centre

Virtually opposite the market hall you wil
see a small alley with a curved entrance
Head down here to the Ladywell Shopping
Centre. Turn right

11. Ladywell House to Government
Offices.

Head out via the path to the side of
Ladywelll House. Walk 20 metres to

left and cross road. There is a small

lane heading past a Day Centre, and
towards a primary school. Either take

this lane to the job centre OR at the
junction you can follow the footpath

round the side of a small hill (the

remains of a motte and bailey fortification)
into the park area surrounding the County
Council offices.

@ Points for Visit

— Route

0 005 01 02 Km
——

ODat Wd(

REPRESENTING THE DATA
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Newtown Storymap

Robert Owen

@

Available at!


http://s3.amazonaws.com/uploads.knightlab.com/storymapjs/f5641269fcf756a7cd319ed628381f38/newtownish/index.html
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Newtown Wool Industry

A 1820sc Newtown was the largest producer of
woollen fabrics of Wales

I River Severn providing power, railways
facilitating exports

A Pryce Joneg2 2 NI RQ& FANA
company T

I Sold Welsh flannel to European Royalty, Germatr.
Army and customers in Australia and America £

A 1880s onwards; decline due to competition
from modern factories in N England

A Today- Local sheep farmers remain, with the
British Wool Marketing Board maintaining a
regional collection depot in Newtown




Woolly networks

THE INTERNATIONAL WOOL TRADE

Y
Y
Shwarers \J Pary
Y I v
(O b
_4
Y Y v
|
,,,,, Ll
Y/ Ty
R - -
Y ¥ —
— !
- oo |—]
Y
\J Y Y
LI | Yy v B

Roche, 1995 oo I e [ P e R e ] =

A Range of actors represented in
narratives on global wool
productlon Including

Sheep farmers
Wool Merchants

Processing and manufacturing
companies

Retallers

A Economicallycentred accounts
tend to overlook morehan-
human factors, including:

Sheep

Wool

Land

Climate

Viruses and pathogens
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British Fleece Wool Price Indicator G/[Ob\al-/ W&[(
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e Greasy Wool p/Kg  =====Clean Wool p/Kg

British Wool

Exports 2014/15

Europe 55% 61% 65% 63% 86%
China 31% 22% 17% 10% 3%
Far East 7% 9% 10% 18% 3%
America 3% 3% 3% 2% 4%
Australasia 2% 3% 3% 4% 1%

Africa 2% 2% 2% 3% 3%



2 22 f  JLINP RAD U@M

G ! @ percentageof what that sheep makes,| think A {d@finitely a by-
product. L Gathi-product (i K | gotQiéi be taken off the sheep If people
could get awaywith not shearingthey would, and somepeopleselltheir old
ewesbefore. ¢ K S gellitiefn in the marketprior to shearingto savethe cost
of shearing[X] Peopleshearthen at the moment becauseif you R 2 yit
sheepwill be deadandthey get struckwith maggotswithout treatment and
theywill beR S I. (St&ve)

G 2 S @&aNiBg about £5 a ewe at the most when A {c@séingyou £1 just to
pay the shearer The actual gatheringand then packing,becausefor every
shearere 2 du@edprobablyone and a half men after to get the sheepin. To
packthe wool. Sortthe sheepandgetthem backin the fieldsandsoon.

Thenyou getit packed @ 2 dzgb@Acdeliverit and geta date in whichto take
it in, and A Ga®aélky product and A (in@dhe easiestthing to carry We had
five tons of wool herelastyearandit takesa lot of room.E (Steve)




Wool Producers




Wool Grading Depot

samsH. woor British Wool Marketing Board
S8 Grading Depot, Newtown



Lab Testing
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B WOOL TESTING AUTHORITY +44 (0)1286 678097
(EUROPE] LTD +44 (01274 736493
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THE IMPORTANCE OF INDEPENDENT
SAMPLING

Scoured Wool & Tops

GlobatRural

G { 2 of e data is not
really relevant for certain
wool types like youkempy
mountain types, but for
other types your finer, sort
2T ONBR 0&LJS
going to go into cloth or
knitting andthen it does
have a bearing on what

5 SQNB LINBLI NBF
a givenday. It tells us that
AU0Qa adzadlof S
product which one of our
customers wily’ S S R/dol 6
buyer)



Auction Global-Rural

118 175.1
117 173.6
116 1721
115 170.6

}6 MTHS AVAIL
G MTHS AVAIL

3 MTHS AVALL

’3 MTHS AVAIL
|3 MTHS AVAIL
spoT

British Wool Marketing Board
Auction Rooms, Bradford



Scouring @M

HAWORTH

SCOURING )MPANY

| speep 1O umir

& / K abyidusly is a big market where they have a lot of primary processing, scouring
and combing{ 2 GKSNKQa | 20 2F odzaAySa®a §RS
V20 LINPOS&A4SR AYy UKAA O2dzyiNBX gKAOK A
more within this country, but that is an effect of globalisationzaS f t & ®

(Curtis Wool Merchants)



